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Forecasts and Valuation  

 FY Dec (US$m)  2020A 2021F 2022F 2023F 

Revenue 469 555 1,314 2,174 
EBITDA (911) (760) (420) (200) 
Pre-tax Profit (2,783) (1,403) (1,122) (998) 
Net Profit (2,922) (1,472) (1,175) (1,044) 
Net Pft (Pre Ex.) (2,914) (1,472) (1,175) (1,044) 
EPS (US cts.) (74.0) (37.3) (29.8) (26.4) 
EPS Pre Ex. (US cts.) (73.8) (37.3) (29.8) (26.4) 
EPS Gth (%) nm 50 20 11 
EPS Gth Pre Ex (%) nm 49 20 11 
Diluted EPS (US cts.) (66.0) (33.2) (26.0) (22.2) 
Net DPS (US cts.) 0.0 0.0 0.0 0.0 
BV Per Share (US cts.) (162) (195) (221) (244) 
PE (X) nm nm nm nm 
PE Pre Ex. (X) nm nm nm nm 
P/Cash Flow (X) nm 96.1 24.2 19.3 
EV/EBITDA (X) nm nm nm nm 
Net Div Yield (%) 0.0 0.0 0.0 0.0 
P/Book Value (X) nm nm nm nm 
Net Debt/Equity (X) CASH CASH CASH CASH 
ROAE (%) N/A 20.9 14.3 11.4 
     
Consensus EPS (US 

cts.): 

 (70.0) (27.5) (18.0) 
Other Broker Recs:  B: 7 S: 0 H: 0 
 
GIC Industry: Information Technology 
GIC Sector: Software & Services 
Principal Business: Grab engages in delivery, mobility, and digital 
financial service businesses in across Greater Southeast Asia. 

Source of all data on this page: Company, DBS Bank, Bloomberg Finance 

L.P. 
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Issued Capital (m shrs) 3,618 
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Bloomberg: GRAB US | Reuters: GRAB.O  Refer to important disclosures at the end of this report 

Grab vs E-commerce: The lucrativeness test  

• Grab dominates mobility & food delivery and is 
prominent in fintech. Grab’s mobilty market share of 
~80% across Southeast Asia exceeds Uber’s share of 
69% in the US. Grab’s ~50% market share in food 
delivery is comparable to Doordash’s share in the US. 
Grab’s fintech transaction processing volume (TPV) was 
29% lower than Sea Ltd in 3Q21. Rising fintech 
competition, could delay group EBITDA breakeven to 
FY24F versus its own projections of a FY23F breakeven.  

• Less lucrative margin potential for mobility & delivery 
than e-commerce, suggests a slight valuation discount 
to e-commerce peers. (1) E-commerce ecosystem is 5x 
the combined size of food delivery & mobility (2) Batch 
processing makes e-commerce delivery network more 
efficient than quick delivery businesses (3) E-commerce 
merchants advertise on the platform, while Grab incurs 
sales & marketing costs for its drivers & merchants. 

• Grab offers higher growth than its Internet peers. Grab 
offers annual adjusted revenue growth of 39% over 
FY21F-23F similar to 41% growth at Sea Ltd but higher 
than 24% at DoorDash and 36% at Uber. Grab is 
trading at ~5x EV to FY23F adjusted revenue compared 
to ~6x for Sea Ltd and Doordash. We expect both Grab 
and Sea Ltd to re-rate to reflect their exceptional 
growth potential.  

 
Valuation: 
Initiate Grab with BUY and a 12-month TP of US$9.00 
translating to 6.5x FY23F adj revenue. We assign a 30% 
premium to Grab for its multi-sector leadership, cross-selling 
synergies and higher growth potential compared to DoorDash, 
Uber and PayPal in their respective sectors. We assign 7.8x EV 
to FY23F adj revenue for delivery, 3.2x for mobility and 7.8x for 
fintech & others, Grab’s net cash is ~US$7.5bn. 
 
Key Risks to Our View: 
Rising competition and macro weakness could lead to our 
bear TP of US$6.00 based on 5x FY23F adj revenue. This 
scenario assumes 20% lower FY23F adj revenue than our base 
case, due to GoTo becoming a bigger threat in Indonesia, 
Shopee across fintech in Southeast Asia and adverse impact of 
lockdowns on the mobility business. 
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Investment Summary 
 
Grab has a dominant market share in food delivery & 

mobility and has a prominent presence in the fintech 

landscape. In terms of presence, scale and diversity, Grab 

has a strong identity in food delivery, mobility, and financial 

services. Grab began its mobility business in Malaysia under 

the name MyTeksi in 2012.  In 2020, Grab commanded a 

market share of ~80% in Southeast Asia after eight years of 

operation. This is superior to Uber’s 69% share in the US. 

On food delivery, Grab enjoys ~50% market share in 2020, 

only three years into operation, which is comprable to 

DoorDash’s share in the US. While on fintech services, Grab 

holds ~23% in market share based on industry transaction 

processing volume (TPV) while having access to payment 

licences in six major markets.  

 

Mobility and food delivery’s long-term margins are less 

lucrative than for e-commerce. Southeast Asia’s e-

commerce ecosystem was valued at US$74bn in 2020 

according to Google Temasek and Bain, 5-6x higher than 

the combined industry size of mobility and ride hailing. 

Furthermore, the delivery infrastructure and network of e-

commerce players are far more efficient than in mobility 

and food delivery. This is due to the nature of batch-by-

batch processing of orders in e-commerce platforms 

resulting in improved efficiency. This efficiency cannot be 

achieved in quick delivery services such as food delivery and 

mobility. Finally, merchants registered in an e-commerce 

platform tend to advertise on the mobile application and 

the website of the e-commerce player where the merchant 

themselves will be required to pay an advertising fee to 

promote their products. While in a mobility and a food 

delivery operator, the sales and marketing expenses 

resulting from the promotion of their offering will be 

incurred by the platform itself where the driver (mobility 

and food delivery) or restaurant (food delivery) partners are 

not required to incur sales and marketing expenses. Due to 

these reasons, the long-term margin prospects of an e-

commerce platform is seldom higher than an operator of a 

food delivery and/or mobility platform such as Grab. 

Grab dominates food delivery and mobility but big battles 

ahead in fintech. Sea Ltd seems to be the new market leader 

in Southeast Asia with 39m users for fintech services alone. 

This is much higher than Grab’s total monthly transacting 

users of 22.1m in 3Q21 for the whole group. Grab’s fintech 

user base is likely to be much smaller than 22.1m. This is also 

reflected in 3Q21 adjusted fintech revenue of Sea Ltd of 

US$132m, more than five time of Grab’s fintech revenue. We 

expect Grab to raise competitive intensity further in the 

fintech business, which may delay Grab’s EBITDA breakeven 

to FY24F versus its own expectations of breakeven in FY23F.  

We project group EBITDA of (US$420m)/(US$200m) in 

FY22F/23F compared to Grab’s projections of (US$200m) in 

FY22F and positive EBITDA of US$500m in FY23F.  

 

We argue for 6.5x EV to FY23F revenue multiple to reflect 

Grab’s dominance and margin profile. We took a closer look 

at the profiles of Southeast Asia’s leading tech player Sea Ltd, 

the US leading food delivery player DoorDash, and Uber 

which offers both food delivery and mobility services, to 

determine the right multiple for Grab. Sea Ltd is currently 

trading at EV to FY23F revenue of nearly 6x given its market 

dominance in gaming and e-commerce while expanding its 

fintech footprint. DoorDash, who has already achieved 

EBITDA positive in 2Q20 also trades at ~6x, while Uber which 

has a 69% market share in the US for ride-hailing, achieved 

EBITDA breakeven in 3Q21, is currently trading at 2.5x. Grab 

dominates the food delivery and mobility landscape while 

making several inroads into the fintech segment paired with 

the possibility of achieving EBITDA breakeven by FY24F.  

 

Initiate with BUY and a TP of US$9.00. We argue for a 30% 

premium to reflect Grab’s leadership across three sectors, 

cross-selling synergies and higher growth prospects. We 

assign 7.8x EV to FY23F adjusted revenue for food delivery, 

3.2x for mobility and 7.8x for fintech & enterprise segment, 

Grab’s net cash is ~US$7.5bn 

 

Sum-of the-parts valuation for Grab 

Segments FY23 adj Revenue (US$m) Revenue Multiple Our Fair Value (US$m) 

Delivery 2,526 7.8 19703 

Mobility 1,166 3.2 3790 

Fintech 339 7.8 4964 

Net Cash  

 
                   7500 

Market Cap                  35,957 

Share price                 8.99 
 

 

Source: Company, DBS Bank 
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Grab undoubtedly holds a dominant position across major markets  

COUNTRIES MARKET POSITION 

Malaysia Grab holds the market leadership position in ride-hailing and food delivery. GrabPay is one of 

the top three e-wallet players. 

Singapore Grab holds >80% of the ride-hailing market which expanded from 50% following the acquisition 

of Uber. In food delivery, GrabFood is the leading player followed by FoodPanda. According to 

iPrice Group and AppAnnie, GrabPay is the leading e-wallet player in Singapore. 

Philippines Grab holds the market leadership position in ride-hailing and food delivery. GrabPay is the 

leading e-wallet player followed by PayMaya, TrueMoney and GCash. 

Thailand Grab holds the market leadership position in food delivery and ride-hailing. As of 1Q19, Grab 

claimed that it had 50% of the market share in ride-hailing. TrueMoney, LinePay and RabbitPay 

lead the e-wallet market in Thailand. 

Indonesia Grab enjoys a 64% market share in ride-hailing. GrabFood leads the Indonesian food delivery 

market, followed by GoFood. OVO is the leading e-wallet player in which Grab has a ~90% stake. 

Vietnam Grab holds the market leadership position in ride-hailing given its first-mover advantage. 

GrabFood has a 79% market share in food delivery. MoMo is the leading e-wallet player followed 

by Moca which has a strategic partnership with Grab. 

Cambodia Grab is one of the leading players alongside PassApp. GrabFood has a prominent presence in 

the country, however its market share position or percentage figures are not publicly available. 

In e-wallet, GrabPay is at a nascent stage in Cambodia. 

Myanmar Grab is the largest ride-hailing player in the country. Door2Door is the leading online food 

delivery player, GrabFood entered the market at the end of 2019, still at a budding stage. In e-

wallet, GrabPay is at a nascent stage in Myanmar. 

Source: KR Asia, The Star, Insider Retail, Repro, Seedly, Orissa International, IBS Intelligence, Nikkei, Momentum Works, Vietnam Briefing, MM Times, 

Myanmore, Channel News Asia, DBS Bank 
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Our adjusted Revenue and EBITDA projections for Grab 

FY Dec (m) 2019 2020 2021F 2022F 2023F 2024F 2025F 

CAGR 

2020-

25 

Deliveries GMV 2,947 5,468 8,600 11,610 14,861 18,576 22,291 32% 

y-o-y %  86% 57% 35% 28% 25% 20%  

Mobility GMV 5,715 3,232 2,680 4,288 5,553 6,664 7,664 19% 

y-o-y %  -43% -17% 60% 30% 20% 15%  

Financial services GMV 3,579 3,748 4,540 7,802 11,303 14,694 18,368 37% 

y-o-y %  5% 21% 72% 45% 30% 25%  

Enterprise GMV 10 44 90 198 297 416 54135% 65% 

y-o-y %  340% 105% 120% 50% 40% 30%  

Total GMV 12,251 12,492 15,910 23,899 32,015 40,351 48,864 31% 

y-o-y %  2% 27% 50% 34% 26% 25%  

         

Delivery adjusted net 

revenue 
269 844 1,462 1,974 2,526 3,158 3,790 35% 

y-o-y %  214% 73% 35% 28% 25% 20%  

Mobility adjusted net revenue 682 574 590 900 1,166 1,399 1,609 23% 

y-o-y %  -16% 3% 53% 30% 20% 15%  

Financial adjusted net 

revenue 
27 71 100 195 339 514 735 60% 

y-o-y %  163% 41% 95% 74% 52% 43%  

Enterprise adjusted net 

revenue 
9 38 90 198 297 416 541 70% 

y-o-y %  322% 137% 120% 50% 40% 30%  

Total net adjusted revenue 987 1,527 2,241 3,268 4,329 5,488 6,675 34% 

y-o-y %  55% 47% 46% 32% 27% 22%  

         

Delivery take rates 9.1% 15.4% 17.0% 17.0% 17.0% 17.0% 17.0%  

Mobility take rates 11.9% 17.8% 22.0% 21.0% 21.0% 21.0% 21.0%  

Financial services take rate 0.8% 1.9% 2.2% 2.5% 3.0% 3.5% 4.0%  

Enterprise take rate 90.0% 86.4% 100% 100% 100% 100% 100%  

Overall take rate 8% 12% 14.1% 13.7% 13.5% 13.6% 13.7%  

         

Adjusted EBITDA         

Deliveries (809) (211) (60) 150 300 500 600  

Mobility (194) 307 350 550 700 800 1000  

Financial Services (548) (331) (350) -410 -500 -500 -400  

Enterprise and New Initiatives (3) 9 - 90 100 100 100  

Segment Adjusted EBITDA (1,554) (226) (60) 380 600 900 1,300  

Regional corporate costs (683) (554) (700) -800 -800 -880 -968  

Group Adjusted EBITDA (2,237) (780) (760) (420) (200) 20 332  

         

EBITDA as % of Adj Rev         

Deliveries -300.7% -25.0% -4.1% 7.6% 11.9% 15.8% 15.8%  

Mobility -28.4% 53.5% 59.4% 61.1% 60.0% 57.2% 62.1%  

Financial Services -2029.6% -466.2% -350.4% -210.2% -147.5% -97.2% -54.4%  

Enterprise and New Initiatives -33.3% 23.7% 0.0% 45.4% 33.6% 24.0% 18.5%  

Segment Adjusted EBITDA -157.4% -14.8% -2.7% 11.6% 13.9% 16.4% 19.5%  

Adj EBITDA margins -226.6% -51.1% -33.9% -12.9% -4.6% 0.4% 5.0%  

 
Source: Company, DBS Bank 
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Valuation & Peer Comparison 
 
Revenue growth projections and multiples for various food delivery, mobility, and financial services players 

FOOD DELIVERY 

Market 

cap 

(US$m) 

Revenue (US$m) EV to adj Revenue (x) 
Revenue CAGR (2021-

2023) 

  2020 2021 2022 2023 2021 2022 2023  

DoorDash 50,922 2,886 4,868 5,997 7,537 9.6 7.8 6.2 24% 

Just Eat Takeaway 12,423 2,694 5,487 7,262 8,624 2.2 1.7 1.4 27% 

Delivery Hero 29,896 2,778 6,764 10,165 14,247 4.3 2.8 2.0 45% 

Deliveroo 3,707 1,572 2,455 3,151 3,885 1.2 1.0 0.8 25% 

VK Company 3,898 1,408 1,714 2,035 2,369 2.0 1.7 1.4 17% 

Peer average      3.9 3.0 2.4 20% 

Grab Adj Delivery 

Revenue 
 844 1,462 1,974 2,526    31% 

MOBILITY 

Market 

cap 

(US$m) 

Revenue (US$m) EV to Revenue (x) 
Revenue CAGR (2021-

2023) 

  2020 2021 2022 2023 2021 2022 2023  

Uber 77,856 11,139 
17,00

1 
25,105 31,168 4.6 3.1 2.5 36% 

Lyft 12,506 2,365 3,178 4,386 5310 4.1 3.0 2.4 30% 

Peer average      4.3 3.0 2.4 33% 

Grab Adj Mobility 

Revenue 
 574 590 900 1,171    41% 

FINANCIAL 

SERVICES 

Market 

cap 

(US$m) 

Revenue (US$m) EV to Revenue (x) 
Revenue CAGR (2021-

2023) 

  2020 2021 2022 2023 2021 2022 2023  

SeaMoney  61 424 840 1,440    98% 

Square 81,586 9,498 
17,64

1 
19,010 23,019 4.2 4.0 3.3 14% 

PayPal 
208,92

3 
21,454 

25,36

6 
30,074 36,444 8.5 7.2 6.0 20% 

SoFi 13,550 566 1,008 1,465 2,095 15.4 10.7 7.5 45% 

Fiserv 87,066 14,852 
15,41

1 
16,578 17,780 5.8 5.4 5.1 8% 

Peer average      8.5 6.8 5.5 37% 

Grab Adj fintech 

Revenue 
 71 100 195 339    84% 

Source: Reuters, DBS Bank, Grab 
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EBITDA Margins of peers for comparision 

Delivery 2020 2021 2022 2023 

Doordash 7% 6% 8% 13% 

Just Eat Takeaway 11% -7% -2% 3% 

Delivery Hero -30% -12% -6% 0% 

Deliveroo n/a -9% -5% -1% 

VK Company 27% 25% 27% 28% 

Mobility 2020 2021 2022 2023 

Uber -23% -5% 6% 12% 

Lyft -32% 3% 11% 16% 

Avis Budget Group -3% 22% 17% 15% 

E-commerce players 2020 2021 2022 2023 

Alibaba* 21% 18% 17% 17% 

PDD -14% 0% -3% 4% 

JD.com 7% 2% 2% 3% 

Coupang n/a -6% -2% 0% 

eBay 37% 38% 38% 38% 

Sea Ltd overall adjusted margins 1.8% -4.5% -2.2% 1.5% 

Grab’s overall adjusted EBITDA margins -51% -33.9% -12.9% -5.0% 

Source: Companies, Reuters, DBS Bank 
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Three reasons where E-commerce players can command superior margins  
 

E-commerce GMV is over five times the size of food delivery and mobility GMV 

 

 
Source: Google Temasek and Bain, DBS Bank 

 

 

Monetisation opportunities in e-commerce are higher than in 

food delivery and ride-hailing business. E-commerce and 

ride-hailing (including food delivery) are the fastest growing 

sectors in Southeast Asia with an estimated CAGR of 26%, 

according to Google Temasek and Bain. However, e-

commerce offers wider monetisation opportunities and a 

larger reach compared to ride-hailing and food delivery 

sectors. For instance, e-commerce players can source 

products from international brands and allow international 

merchants to list their products in the e-commerce 

marketplace. E-commerce platforms feature leading 

international fashion brands such as Polo Ralph Lauren, 

Calvin Klein, Rado, Moschino, COCCINELLE and VALENTIER. 

This is not found in ride-hailing or food delivery companies as 

their offerings are limited to local products.  

 

In addition, a typical e-commerce player can generate 

revenue in various ways - charging their sellers transaction-

based fees (commissions), advertising services, and value-

added services. Each time a potential buyer lands on a 

seller's listing, advertising fees are likely to be charged based 

on clicks. Alibaba's Pay for Performance (P4P) strategy serves 

as an example. Sellers on Alibaba generally compete for 

keywords that correspond to product or service listings that 

show up in buyers’ search results. The seller who places the 

highest bid for keywords in the online auction will 

subsequently appear under the buyers' search results and 

be charged on a cost-per-click basis. Based on data analytics, 

e-commerce players also provide value-added services (VAS) 

such as marketing, product, and customer management  

 

services. Since E-commerce platforms receive a significant 

quantity of online traffic, they can monetise that data by 

offering business insights to sellers. This might be billed on a 

subscription basis.  

 

More efficient use of last-mile resources in e-commerce. For 

ride hailers, the driver or a two-wheel rider can 

accommodate only a limited number of individuals on a trip. 

Any food delivery or driver can make only two or three trips 

even during peak hours. As far as e-commerce deliveries are 

concerned, last-mile delivery personnel can easily drop 5-6 

deliveries in an hour. Deliveries for a given area are 

aggregated in advance and delivered in batches. The delivery 

person can drop multiple products to multiple addresses in a 

single trip.   

 

Ride-hailing companies incur selling and marketing 

expenses. The ride-hailing and food delivery companies tend 

to incur selling and marketing expenses to promote their 

offerings while attracting and retaining drivers to their 

platforms. For instance, ride-hailing and food delivery 

companies have an elaborate incentive structure offering 

drivers either higher commission or cash bonuses for driving 

longer hours. E-commerce players, on the other hand, 

secure advertising revenue from merchants on their 

platforms as merchants want to increase their visibility 

amongst thousands of listed merchants.  

 

Market leaders get much higher multiples than smaller 

players in food delivery. DoorDash, with 50% market share, 
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trades near 6x EV to FY23F revenue vs. less than 3x on 

average for global peers as mentioned below. For Grab, its 

food delivery business’s GMV is estimated to be US$5.5bn in 

2020, almost 50% of Southeast Asia’s GMV, according to 

Euromonitor. We expect Grab’s food delivery business to 

turn EBITDA positive in FY22F.  

 

Grab to benefit from its dominance and scale in the mobility 

business although margins tend to be lower in this business 

than e-commerce. Dominance in key cities allows ride-

sharers to ease spending on rider incentives and marketing 

expenses, without major driver or rider churn. We believe 

that ride hailers with > 60% market share in their respective 

countries, including key metropolitans, should reap benefits 

from their dominance. Scale may entail lower revenue per 

ride due to expansion outside the major cities but leads to 

superior gross margins due to lower insurance costs, 

payment processing fee and fixed platform operating costs 

as a percentage of revenue. Grab dominates ~80% market 

share in ride-hailing while Uber’s share of the US market is 

~69%, leading to superior EBITDA margin of 47% vs Uber’s 

negative EBITDA margin of 23% in FY20. Hence, Grab should 

trade at a premium to Uber.   
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Big battles ahead in fintech with Sea Ltd as the market leader 

 
In fintech, SeaMoney is ahead of GrabPay on every metric 

  1Q21 2Q21 3Q21 FY2019 FY2020 

Total TPV 

(US$m) 

GrabPay 2,308 2,887 3,140 3,579 3,748 

SeaMoney 3,400 4,100 4,431 n/a 7,600 

*User base (m) GrabPay 23.8 24.7 22.1 29.2 24.5 

SeaMoney 26.1 32.7 39.3 n/a 23.2 

Adjusted 

revenue (US$m) 

GrabPay 17.0 26.0 28.0 27.0 71.0 

SeaMoney 51.3 88.7 132.2 n/a 60.8 

Take rate (%) GrabPay 0.7% 0.9% 0.9% 0.8% 1.9% 

SeaMoney 1.5% 2.2% 3.0% n/a 0.8% 

*Group Monthly Transacting Users for GrabPay and Quarterly Paying Users for SeaMoney 

Source: Companies, DBS Bank 

 

 

ShopeePay was launched in 2018, built within Shopee’s 

platform as a payment solution alongside bank transfer, 

credit card and virtual bank account. ShopeePay and AirPay 

are SeaMoney’s mobile wallets. In Indonesia, SeaMoney 

operates under the brand name of ShopeePay. While Grab 

launched GrabPay in 2017 and rolled out the payment 

services across Southeast Asia by 2018. 

 

 

Services offered by SeaMoney and GrabPay 

 

SEAMONEY 

Services Singapore Malaysia Thailand Indonesia Philippines Vietnam 

E-wallet ShopeePay ShopeePay AirPay ShopeePay ShopeePay AirPay 

Payment 

counters 

n/a n/a AirPay counter Shopee Mitra n/a AirPay counter 

Buy Now Pay 

Later (BNPL) 

n/a SPay Later SPay Later SPay Later SPay Later n/a 

Consumer 

loans 

n/a n/a Available Available n/a n/a 

Merchant 

loans 

n/a n/a Available Available n/a n/a 

Source: Punch Card Investor, DBS Bank 
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GRABPAY 

Services Singapore Malaysia Philippines Thailand Vietnam Indonesia 

E-wallet Available Available Available Available Available Available 

Rewards 

program 

Available Available Available Available Available Available 

GrabPay 

Mastercard 

Available n/a Available n/a n/a n/a 

PayLater Available Available Available n/a n/a Available 

Smartphone 

financing 

Available Available Available Available Available n/a 

Driver cash 

loan/incentive 

advance 

n/a Available Available Available Available n/a 

Merchant 

working capital 

loan 

Available Available Available Available In progress Available 

Merchant 

invoice 

financing 

Available Available In progress Available n/a Available 

Driver 

insurance 

Available Available In progress In progress Available Available 

Consumer 

insurance 

Available Available Available Available Available Available 

Cash 

management 

Available n/a n/a n/a n/a Available 

Source: Company, DBS Bank 
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Key Risks 
 
Slower-than-expected GMV growth: Grab’s business is still in 

a relatively early stage of its growth, and if its business or 

superapp platform does not continue to grow, grow more 

slowly than Grab expects, fail to grow as large as Grab 

expects or fail to achieve profitability, Grab’s business, 

financial condition, results of operations and prospects 

could be materially and adversely affected. 

 

Rising competition: Grab faces competition in each of its 

segments and markets. The segments and markets in which 

Grab operates are intensely competitive and characterised 

by shifting user preferences, fragmentation, and 

introduction of new services and offerings. Grab competes 

both for driver- and merchant-partners and for consumers 

accessing offerings through its platform. Emerging 

companies all focus on capitalising more market share at 

the expense of monetisation and this could be a vital threat 

for Grab. For instance, in Southeast Asia, Foodpanda 

remains a huge competitor for Grab. Moreover, the low 

capital required for the delivery business could pave the way 

for new companies to enter the market and further intensify 

competition, which could lead to pricing pressure. 

 

Longer-than-expected duration to monetise: Longer-than-

expected duration to monetise could affect investor 

confidence. Grab’s growth has so far been driven in part by 

the incentives it offers driver-partners, merchant-partners, 

and consumers. As Grab has achieved greater scale, it has 

and may continue to seek to reduce incentives, which can 

impact both profitability and growth. Grab has incurred net 

losses in each year since inception and may not be able to 

continue to raise sufficient capital or achieve or sustain 

profitability. It plans to achieve a positive EBITDA by 2023, 

but it still unknown whether this is feasible. 

 

Legal risk: Grab holds a monopoly in varying segments in 

different markets across Southeast Asia. It could be subject 

to the governments’ antimonopoly legislations, as 

experienced by Meituan and Alibaba in China. 

 

Regulation on data privacy: The Minister of Communication 

and Informatics’ (“MOCI”) Regulation No. 20 of 2016 

regarding Personal Data Protection in Electronic Systems, 

dated 7 November 2016 (“MOCI Reg. 20/2016”), imposes 

certain requirements on electronic system providers to 

ensure the proper processing of personal data. Breach of 

these regulations could result in Grab losing customer data, 

which is most vital to its performance. 
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SWOT Analysis 

 

Strengths Weakness 

• Cross-selling reduces customer acquisition costs – Strong 

synergies across digital wallets, ride-hailing and food delivery 

segments reduce customer acquisition costs and create 

entry barriers for new players. 66% of its 2-wheeler drivers 

provide both mobility and food delivery services producing 

significant synergy.  

 

• Diverse network forms a robust ecosystem – Grab 

operates in over 400 cities with an estimated 25m monthly 

transacting user,5m registered driver partners and 2m 

merchant partners. Grab has a plethora of partnerships with 

leading global brands to further strengthen its ecosystem. 

 

• Expert management team– A strong team of managers 

with regional experience and corporate history in food 

delivery, e-commerce, and digital financial services.  

 

Lower margins in the mobility and food delivery 

business. Despite higher take rates, Grab’s margins are 

lower, largely stemming from selling and marketing 

expenses, lower scale and less efficient use of delivery 

manpower than e-commerce.  

  

Fintech business is likely to be a big drag on profitability 

for another 3-4 years. None of the Southeast Asian 

fintech players have achieved EBITDA breakeven. Grab 

might need to incur more investments to promote and 

gain market share at the outset before starting to reach 

EBITDA positive. 

 

 

Opportunities Threats 

• Rising uptake of food delivery and online grocery delivery 

in Southeast Asia – Online food spend is expected to rise at 

a CAGR of 24.4% over the period 2020-2025 and reach 

US$28bn in GMV, supported by rising middle class and 

increasing smartphone adoption in Tier 2 cities. Meanwhile, 

online grocery delivery is expected to reach an estimated 

US$11.9bn by 2025 at a CAGR of 23.8%. 

 

• Buoyant outlook for digital financial services – Grab has 

already proliferated its services across several digital 

financial services. The fintech industry in Southeast Asia is 

expected to reach US$37.6bn in revenue by 2025 at a CAGR 

of 23% over 2019-2025. 

 

• Rising smartphone penetration rate in Southeast Asia – 

Southeast Asia is the largest region with rising smartphone 

penetration rate at 132%, according to Hootsuite, boding 

well for a superapp like Grab. 

 

• Robust economic growth – Greater Southeast Asia is one 

of the world’s fastest-growing economic regions. GDP is 

expected to grow by 3.1% in 2021 and 5.0% in 2022, 

according to ADB. 

• GoTo could pose a big threat in Indonesia. GoTo is 

using its larger ecosystem of e-commerce to promote 

its digital wallet GoPay which spells a big loss for Grab’s 

OVO. Besides, the potential listing of GoTo Group as 

planned in 2022 could lead to more competition across 

ride-hailing and food delivery in Indonesia.  

 

• Rising competition in food delivery sector – On 

average, take rates in Southeast Asia for food delivery is 

estimated to be 17-18% compared to e-commerce’s 

average of 8-10%. Hence, several e-commerce players 

such as Shopee and AirAsia have entered the food 

delivery sector which might pose a threat to Grab.  

 

 

 

 

 

Source: DBS Bank 
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Critical Factors  

 
Grab’s ride-hailing segment could continue to benefit from 

the rise in driver partnerships and expansion into new 

addressable markets. The ride-hailing segment has been 

affected by the impact of continued COVID-19-related 

lockdowns in Southeast Asia. Thus, with vaccination drive 

being a tailwind, increased partnerships with drivers and 

riders could help gain market traction and restore investor 

confidence. Moreover, any further efforts to expand its 

addressable market, for instance international expansion or 

entry into new verticals, could also drive its share price.  

 

Grab’s efforts to expand its partnership across merchants 

and restaurants could help drive its GMV and aid share price 

growth. as the delivery segment is the major contributor of 

the group’s overall GMV, Grab could benefit by procuring 

restaurants into its platform, which could result in diversified 

offerings and drive customer retention.  

 

Average GMV per monthly transacting users. This is a pivotal 

critical factor for Grab as it attempts to identify the US$ value 

of GMV across all segments for every user in its platform. 

Rising GMV per monthly transacting users (MTU) implies that 

users are increasingly utilising Grab’s superapp. As of 3Q21, 

the average GMV per MTU stood at US$183 (+17% q-o-q, 

+43% y-o-y). 

 

 

Gross Merchandise Value per Monthly Transacting User (US$) 

 

Source: Company, DBS Bank 
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Financials  

 
Grab reported US$616m in net adjusted revenue in 3Q21. 

Grab’s mobility segment in 3Q21 recorded a ~23% q-o-q 

drop in GMV and ~14% q-o-q drop in adjusted net revenue, 

despite a 3-ppt q-o-q increase in its take rate, mainly due to 

the imposition of movement restrictions in its key markets 

such as Vietnam. However, the decline in GMV and net 

adjusted revenue in Grab’s mobility segment was offset by 

the strong growth in delivery segment’s GMV (up 11% q-o-q) 

and adjusted net revenue (up 22% q-o-q) led by a 1-ppt rise 

in take rate. Overall, in 3Q21, Grab recorded a 4% q-o-q and 

12% q-o-q rise in GMV and net adjusted revenue growth 

respectively. 

 

Grab’s 3Q21 adjusted EBITDA loss stood at US$212m. This 

is a sequential improvement of US$2m (-US$85m y-o-y). In 

3Q21, adjusted EBITDA was recorded at -34%, improving 

from -39% recorded in the preceding quarter. However, on 

a y-o-y basis, it weakened from -29%, largely stemming from 

lower adjusted EBITDA of US$64m (-29% q-o-q, -26% y-o-y) 

in the mobility segment. As Grab increasingly invests in 

product development and technology, regional costs will 

impact its adjusted EBITDA. 

3Q21 witnessed monthly transacting users (MTU) declining 

11% q-o-q to 22.1m. Grab’s MTU declined by 11% q-o-q (-8% 

y-o-y) to 22.1m, primarily originating from the total lockdown 

across Vietnam during the quarter. Consequently, both the 

major segments of Grab (food delivery and mobility) had to 

suspend their services. Excluding this impact, Grab 

estimates the increase in MTUs to be 24.8m. Average user 

spend of GMV was at US$183 (+17% q-o-q, +43% y-o-y). 

 

Easing movement restrictions will be a tailwind for Grab’s 

growth. Amid the successful vaccination drive, coupled with 

the roll-out of a new long-term strategy to treat COVID-19 as 

endemic in Grab’s key markets, the company has reported 

seeing a sharp recovery in ride-hailing demand in early 

4Q21. Moreover, when Vietnam started to ease restrictions, 

Grab was the first platform to resume its mobility services 

within government restrictions in Ho Chi Minh City and 

Hanoi. 

 

 

 
Mobility and delivery take rates improved q-o-q to 24% and 18% respectively 

 

 
Source: Company, DBS Bank  
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Key Assumptions 

FY Dec     2020A 2021F 2022F 2023F 

       
  Total GMV (US$m)   12,492 15,910 23,899 32,015 

  Overall take rate (%)   0.12 0.14 0.14 0.14 

  Registered users (m)   24.5 24.0 25.2 27.1 

              

              

 

Segmental Breakdown (Non-adjusted) 

FY Dec     2020A 2021F 2022F 2023F 
       
Revenues (US$m)       

  Delivery   5.00 172 581 1,040 

  Mobility   438 393 686 1,000 

  Digital Financial 

Services 
  (10.1) (96.4) (142) (149) 

  Enterprise   36.0 85.9 189 284 

  Others       

Total   469 555 1,314 2,174 

 

Source: Company DBS Bank 
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Income Statement (US$m) 

FY Dec    2020A 2021F 2022F 2023F 
       
Revenue   469 555 1,314 2,174 

Cost of Goods Sold   (963) (1,014) (1,065) (1,118) 

Gross Profit   (494) (459) 249 1,056 

Other Opng (Exp)/Inc   (804) (422) (830) (1,483) 

Operating Profit   (1,298) (882) (581) (426) 

Other Non Opg 

(Exp)/Inc 
  (40.0) (21.0) (41.3) (73.8) 

Associates & JV Inc   0.0 0.0 0.0 0.0 

Net Interest  (Exp)/Inc   (1,437) (500) (499) (498) 

Exceptional Gain/(Loss)   (8.0) 0.0 0.0 0.0 

Pre-tax Profit   (2,783) (1,403) (1,122) (998) 

Tax   (2.0) 0.0 0.0 0.0 

Minority Interest   (137) (69.0) (53.9) (46.1) 

Preference Dividend   0.0 0.0 0.0 0.0 

Net Profit   (2,922) (1,472) (1,175) (1,044) 

Net Profit before 

Except. 
  (2,914) (1,472) (1,175) (1,044) 

EBITDA    (911) (760) (420) (200) 

Growth       

Revenue Gth (%)   N/A 18.3 136.9 65.5 

EBITDA Gth (%)   nm 16.6 44.7 52.4 

Opg Profit Gth (%)   nm (32.1) (34.1) (26.6) 

Net Profit Gth (Pre-ex) 

(%) 
  nm 49.5 20.1 11.2 

Margins & Ratio       

Gross Margins (%)   (105.3) (82.8) 19.0 48.6 

Opg Profit Margin (%)   (276.8) (159.0) (44.2) (19.6) 

Net Profit Margin (%)   (623.0) (265.4) (89.5) (48.0) 

ROAE (%)   N/A 20.9 14.3 11.4 

ROA (%)   N/A (27.2) (19.3) (13.7) 

ROCE (%)   N/A (18.9) (12.3) (8.3) 

Div Payout Ratio (%)   N/A N/A N/A N/A 

Net Interest Cover (x)   (0.9) (1.8) (1.2) (0.9) 

 

Source: Company DBS Bank 

Margins Trend 
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Interim Income Statement (US$m) 

FY Dec     1H2021 

     

Revenue    396 

Cost of Goods Sold    (507) 

Gross Profit    (111) 

Other Oper. (Exp)/Inc    (509) 

Operating Profit    (620) 

Other Non Opg 

(Exp)/Inc 

   0.0 

Associates & JV Inc    0.0 

Net Interest (Exp)/Inc    (840) 

Exceptional Gain/(Loss)    (4.0) 

Pre-tax Profit    (1,464) 

Tax    (3.0) 

Minority Interest    (42.0) 

Net Profit    (1,509) 

Net profit bef Except.    (1,505) 

EBITDA     (450) 

     

Growth     

Revenue Gth (%)    nm 

EBITDA Gth (%)    nm 

Opg Profit Gth (%)    nm 

Net Profit Gth (%)    nm 

Margins     

Gross Margins (%)    (28.0) 

Opg Profit Margins (%)    (156.6) 

Net Profit Margins (%)    (381.1) 

 

Source: Company, DBS Bank 

 

 

  

 



   

   Page 19 
 

 

Company Focus 

Grab Holdings Inc  

Balance Sheet (US$m) 

FY Dec    2020A 2021F 2022F 2023F 
       
Net Fixed Assets   384 373 475 683 

Invts in Associates & JVs   9.00 9.00 9.00 9.00 

Other LT Assets   1,294 1,294 1,294 1,294 

Cash & ST Invts   3,471 3,382 4,192 5,131 

Inventory   3.00 5.55 13.1 21.7 

Debtors   281 332 787 1,303 

Other Current Assets   0.0 0.0 0.0 0.0 

Total Assets   5,442 5,396 6,769 8,442 

       

ST Debt 

 
  140 140 140 140 

Creditor   661 782 1,851 3,064 

Other Current Liab   35.0 35.0 35.0 35.0 

LT Debt   10,878 12,093 13,477 14,861 

Other  LT  Liabilities   22.0 22.0 22.0 22.0 

Shareholder’s Equity   (6,399) (7,712) (8,738) (9,616) 

Minority Interests   105 36.0 (17.9) (64.0) 

Total Cap. & Liab.   5,442 5,396 6,769 8,442 

       

Non-Cash Wkg. Capital   (412) (479) (1,086) (1,775) 

Net Cash/(Debt)   (7,547) (8,851) (9,425) (9,870) 

Debtors Turn (avg days)   N/A 201.8 155.5 175.4 

Creditors Turn (avg 

days) 
  N/A 295.1 531.9 1,006.3 

Inventory Turn (avg 

days) 
  N/A 1.7 3.8 7.1 

Asset Turnover (x)   NM 0.1 0.2 0.3 

Current Ratio (x)   4.5 3.9 2.5 2.0 

Quick Ratio (x)   4.5 3.9 2.5 2.0 

Net Debt/Equity (X)   CASH CASH CASH CASH 

Net Debt/Equity ex MI 

(X) 
  CASH CASH CASH CASH 

Capex to Debt (%)   (0.4) 0.9 1.9 2.9 

 

Source: Company DBS Bank 
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Cash Flow Statement (US$m) 

FY Dec    2020A 2021F 2022F 2023F 
       
Pre-Tax Profit   (2,743) (1,382) (1,080) (924) 

Dep. & Amort.   387 122 161 226 

Tax Paid   (7.0) 0.0 0.0 0.0 

Assoc. & JV Inc/(loss)   8.00 0.0 0.0 0.0 

Chg in Wkg.Cap.   75.0 66.8 607 689 

Other Operating CF   1,628 1,490 1,490 1,490 

Net Operating CF   (643) 297 1,178 1,481 

Capital Exp.(net)   41.0 (111) (263) (435) 

Other Invts.(net)   (362) 0.0 0.0 0.0 

Invts in Assoc. & JV   0.0 0.0 0.0 0.0 

Div from Assoc & JV   0.0 0.0 0.0 0.0 

Other Investing CF   3.00 0.0 0.0 0.0 

Net Investing CF   (318) (111) (263) (435) 

Div Paid   0.0 0.0 0.0 0.0 

Chg in Gross Debt    (128) (106) (106) (106) 

Capital Issues   1,389 0.0 0.0 0.0 

Other Financing CF   317 0.0 0.0 0.0 

Net Financing CF   1,578 (106) (106) (106) 

Currency Adjustments   0.0 0.0 0.0 0.0 

Chg in Cash   617 79.9 810 940 

Opg CFPS (US cts.)   (18.2) 5.82 14.5 20.1 

Free CFPS (US cts.)   (15.2) 4.71 23.2 26.5 

 

Source: Company DBS Bank 
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Environment, Social & Governance (ESR) 
 
Sustainable development. Grab released its first 

Environmental, Social and Governance (ESG) report in June 

2021, emphasizing the company’s progress to support 

socioeconomic empowerment and sustainable growth in 

addition to delivering financial performance. Based on 

World Benchmarking Alliance, Grab has a score of 0.42 out 

of 2.00, being one of the best-performing private companies 

in the benchmark.  

 

Innovative carbon offset feature integrated within the app. 

In its inaugural ESG report, Grab announced additional 

efforts that will be deployed in Indonesia, Malaysia, and 

Thailand by mid-year, with the goal of reinforcing its 

commitment to reduce carbon emissions and its 

environmental footprint. This will be accomplished by 

adopting a cutting-edge carbon offset technology included 

in the Grab app. The function, according to Grab, allows 

customers to purchase carbon offsets for less than US$0.10 

(US$1=RM4.14) every ride. The money will be used to fund 

forestry and conservation projects run by non-governmental 

organisations in the area. 

 

Partnership with Hyundai to unveil electric vehicle (EV) pilot 

programmes. Grab and Hyundai Motor Group will launch 

electric vehicle (EV) pilot programmes in Southeast Asia to 

make EV ownership more affordable and accessible, as well 

as collaborate on a roadmap to boost EV adoption. 

 

Other major highlights. An estimated 46% of its driver-

partners were previously unemployed. Having over 1,100 

deaf and physically impaired partners; reducing waste by 

380m single-use plastic cutlery; partnering with agricultural 

ministries in the Philippines, Indonesia, and Thailand to 

bring local farmers and agripreneurs online; and investing 

over US$200m in electric/hybrid rental cars were just a few 

of Grab's accomplishments in FY20. 
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Company Background 

 
Southeast Asia’s ride-hailing giant. Grab is a Singaporean 

multinational company which was primarily engaged in 

offering ride hailing services to the Malaysian market through 

the app MyTeksi. Later, Grab expanded as GrabTaxi and 

expanded into other services such as digital financial services 

(in 2017) and food delivery (in 2018), becoming the foremost 

superapp in Southeast Asia. By 2019, the superapp Grab was 

able to achieve an estimated GMV of US$10bn while 

generating adjusted net revenue of US$1bn. Grab currently 

operates across Malaysia, Singapore, Philippines, Thailand, 

Indonesia, Vietnam, Cambodia and Myanmar. Grab was listed 

on the NASDAQ under the ticker “GRAB” on 2 December 

2021, merging with a special purpose acquisition vehicle 

(SPAC), Altimeter Growth Corp (AGC), in a bid to raise 

US$4.5bn. The deal was valued at US$40bn, the largest by a 

Southeast Asian company. As of 3Q21, Grab’s total GMV had 

reached US$4.0bn (+4.1% q-o-q, +32% y-o-y) while the 

monthly transacting users was recorded at 22.1m (-11% q-o-

q, -7.5% y-o-y) largely due to the suspension of food delivery 

and ride-hailing services in Vietnam due to movement 

restrictions. In terms of presence, scale and diversity, Grab is 

the leading player in ride-hailing, food delivery and digital 

financial services across Southeast Asia. 

 

 

 

Revenue Trend  Profitability Trend 

 

 

 

Source: Company, DBS BankDBS Bank 
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Management & Strategy 

 
Strong management team with extensive regional 

experience. Grab’s management team has extensive 

experience and a strong track record dealing with mobility, 

online travel, and financial services around the globe. The co-

founder, Mr. Anthony Tan is an alumnus of the Harvard 

Business School. He is the Chairman and the Group CEO of 

Grab. 

 

 

Key Management Team 

 

Name Position 

Mr. Anthony Tan Co-Founder, Chairman and Group CEO 

Ms. Hooi Ling Tan Co-Founder, Group Chief Operating Officer and Director 

Mr. Maa Ming-Hokng President 

Mr. Peter Oey Group Chief Financial Officer 

Ms. Ong Chin Yin Group Chief People Officer 

Mr. Alex Hungate Group Chief Operating Officer* 

*With effect from 4 January 2022 

 

Source: Company, DBS Bank 
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DBS Bank recommendations are based on Absolute Total Return* Rating system, defined as follows: 

STRONG BUY (>20% total return over the next 3 months, with identifiable share price catalysts within this time frame) 

BUY (>15% total return over the next 12 months for small caps, >10% for large caps) 

HOLD (-10% to +15% total return over the next 12 months for small caps, -10% to +10% for large caps) 

FULLY VALUED (negative total return, i.e.,  > -10% over the next 12 months) 

SELL (negative total return of > -20% over the next 3 months, with identifiable share price catalysts within this time frame) 

*Share price appreciation + dividends 

 

Completed Date:  4 Jan 2022 06:35:36   (SGT) 

Dissemination Date: 4 Jan 2022 07:03:45   (SGT) 

 

Sources for all charts and tables are DBS Bank unless otherwise specified. 

 

GENERAL DISCLOSURE/DISCLAIMER  

This report is prepared by DBS Bank Ltd. This report is solely intended for the clients of DBS Bank Ltd, DBS Vickers Securities (Singapore) 

Pte Ltd, its respective connected and associated corporations and affiliates only and no part of this document may be (i) copied, 

photocopied or duplicated in any form or by any means or (ii) redistributed without the prior written consent of DBS Bank Ltd.      

 

The research set out in this report is based on information obtained from sources believed to be reliable, but we (which collectively refers 

to DBS Bank Ltd, its respective connected and associated corporations, affiliates and their respective directors, officers, employees and 

agents (collectively, the “DBS Group”) have not conducted due diligence on any of the companies, verified any information or sources or 

taken into account any other factors which we may consider to be relevant or appropriate in preparing the research.  Accordingly, we do 

not make any representation or warranty as to the accuracy, completeness or correctness of the research set out in this report. Opinions 

expressed are subject to change without notice. This research is prepared for general circulation. Any recommendation contained in this 

document does not have regard to the specific investment objectives, financial situation and the particular needs of any specific 

addressee. This document is for the information of addressees only and is not to be taken in substitution for the exercise of judgement by 

addressees, who should obtain separate independent legal or financial advice. The DBS Group accepts no liability whatsoever for any 

direct, indirect and/or consequential loss (including any claims for loss of profit) arising from any use of and/or reliance upon this 

document and/or further communication given in relation to this document. This document is not to be construed as an offer or a 

solicitation of an offer to buy or sell any securities. The DBS Group, along with its affiliates and/or persons associated with any of them may 

from time to time have interests in the securities mentioned in this document. The DBS Group, may have positions in, and may effect 

transactions in securities mentioned herein and may also perform or seek to perform broking, investment banking and other banking 

services for these companies. 

 

Any valuations, opinions, estimates, forecasts, ratings or risk assessments herein constitutes a judgment as of the date of this report, and 

there can be no assurance that future results or events will be consistent with any such valuations, opinions, estimates, forecasts, ratings 

or risk assessments. The information in this document is subject to change without notice, its accuracy is not guaranteed, it may be 

incomplete or condensed, it may not contain all material information concerning the company (or companies) referred to in this report 

and the DBS Group is under no obligation to update the information in this report. 

 

This publication has not been reviewed or authorized by any regulatory authority in Singapore, Hong Kong or elsewhere. There is no 

planned schedule or frequency for updating research publication relating to any issuer.   

 

The valuations, opinions, estimates, forecasts, ratings or risk assessments described in this report were based upon a number of estimates 

and assumptions and are inherently subject to significant uncertainties and contingencies. It can be expected that one or more of the 

estimates on which the valuations, opinions, estimates, forecasts, ratings or risk assessments were based will not materialize or will vary 

significantly from actual results. Therefore, the inclusion of the valuations, opinions, estimates, forecasts, ratings or risk assessments 

described herein IS NOT TO BE RELIED UPON as a representation and/or warranty by the DBS Group (and/or any persons associated with 

the aforesaid entities), that: 

 

(a)  such valuations, opinions, estimates, forecasts, ratings or risk assessments or their underlying assumptions will be achieved, and 

(b) there is any assurance that future results or events will be consistent with any such valuations, opinions, estimates, forecasts, ratings 

or risk assessments stated therein.  
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Please contact the primary analyst for valuation methodologies and assumptions associated with the covered companies or price targets. 

 

Any assumptions made in this report that refers to commodities, are for the purposes of making forecasts for the company (or companies) 

mentioned herein. They are not to be construed as recommendations to trade in the physical commodity or in the futures contract 

relating to the commodity referred to in this report.  

 

DBSVUSA, a US-registered broker-dealer, does not have its own investment banking or research department, has not participated in any 

public offering of securities as a manager or co-manager or in any other investment banking transaction in the past twelve months and 

does not engage in market-making.   

 

ANALYST CERTIFICATION 

The research analyst(s) primarily responsible for the content of this research report, in part or in whole, certifies that the views about the 

companies and their securities expressed in this report accurately reflect his/her personal views. The analyst(s) also certifies that no part 

of his/her compensation was, is, or will be, directly or indirectly, related to specific recommendations or views expressed in the report. The 

research analyst (s) primarily responsible for the content of this research report, in part or in whole, certifies that he or his associate1 does 

not serve as an officer of the issuer or the new listing applicant (which includes in the case of a real estate investment trust, an officer of 

the management company of the real estate investment trust; and in the case of any other entity, an officer or its equivalent counterparty 

of the entity who is responsible for the management of the issuer or the new listing applicant) and the research analyst(s) primarily 

responsible for the content of this research report or his associate does not have financial interests2  in relation to an issuer or a new 

listing applicant that the analyst reviews.  DBS Group has procedures in place to eliminate, avoid and manage any potential conflicts of 

interests that may arise in connection with the production of research reports.  The research analyst(s) responsible for this report 

operates as part of a separate and independent team to the investment banking function of the DBS Group and procedures are in place 

to ensure that confidential information held by either the research or investment banking function is handled appropriately.  There is no 

direct link of DBS Group's compensation to any specific investment banking function of the DBS Group. 

 

 

COMPANY-SPECIFIC / REGULATORY DISCLOSURES  

1. DBS Bank Ltd, DBS HK, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS'') or their subsidiaries and/or other affiliates have 

proprietary positions in Alibaba Group Holding Ltd, JD.Com Inc, recommended in this report as of 30 Nov 2021. 

2. Neither DBS Bank Ltd nor DBS HK market makes in equity securities of the issuer(s) or company(ies) mentioned in this 

Research Report.  

 

Compensation for investment banking services: 

3. DBSVUSA does not have its own investment banking or research department, nor has it participated in any public offering of 

securities as a manager or co-manager or in any other investment banking transaction in the past twelve months. Any US 

persons wishing to obtain further information, including any clarification on disclosures in this disclaimer, or to effect a 

transaction in any security discussed in this document should contact DBSVUSA exclusively.            

 

Disclosure of previous investment recommendation produced: 

4. DBS Bank Ltd, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS''), their subsidiaries and/or other affiliates may have 

published other investment recommendations in respect of the same securities / instruments recommended in this research 

report during the preceding 12 months. Please contact the primary analyst listed on page 1 of this report to view previous 

investment recommendations published by DBS Bank Ltd, DBS Vickers Securities (Singapore) Pte Ltd (''DBSVS''), their 

subsidiaries and/or other affiliates in the preceding 12 months.      

  

 
1 An associate is defined as (i) the spouse, or any minor child (natural or adopted) or minor step-child, of the analyst; (ii) the trustee of a trust 

of which the analyst, his spouse, minor child (natural or adopted) or minor step-child, is a beneficiary or discretionary object; or (iii) another 

person accustomed or obliged to act in accordance with the directions or instructions of the analyst.   

2 Financial interest is defined as interests that are commonly known financial interest, such as investment in the securities in respect of an 

issuer or a new listing applicant, or financial accommodation arrangement between the issuer or the new listing applicant and the firm or 

analysis.  This term does not include commercial lending conducted at arm's length, or investments in any collective investment scheme 

other than an issuer or new listing applicant notwithstanding the fact that the scheme has investments in securities in respect of an issuer 

or a new listing applicant.   
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RESTRICTIONS ON DISTRIBUTION  

General This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or 

resident of or located in any locality, state, country or other jurisdiction where such distribution, publication, 

availability or use would be contrary to law or regulation. 

 

Australia This report is being distributed in Australia by DBS Bank Ltd, DBS Vickers Securities (Singapore) Pte Ltd (“DBSVS”) or 

DBSV HK. DBS Bank Ltd holds Australian Financial Services Licence no. 475946. 

 

DBS Bank Ltd, DBSVS and DBSV HK are exempted from the requirement to hold an Australian Financial Services 

Licence under the Corporation Act 2001 (“CA”) in respect of financial services provided to the recipients. Both DBS 

and DBSVS are regulated by the Monetary Authority of Singapore under the laws of Singapore, and DBSV HK is 

regulated by the Hong Kong Securities and Futures Commission under the laws of Hong Kong, which differ from 

Australian laws. 

 

Distribution of this report is intended only for “wholesale investors” within the meaning of the CA. 

 

Hong Kong This report has been prepared by a person(s) who is not licensed by the Hong Kong Securities and Futures 

Commission to carry on the regulated activity of advising on securities in Hong Kong pursuant to the Securities and 

Futures Ordinance (Chapter 571 of the Laws of Hong Kong). This report is being distributed in Hong Kong and is 

attributable to DBS Bank (Hong Kong) Limited (''DBS HK''), a registered institution registered with the Hong Kong 

Securities and Futures Commission to carry on the regulated activity of advising on securities pursuant to the 

Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong). DBS Bank Ltd., Hong Kong Branch is a 

limited liability company incorporated in Singapore. 

 

For any query regarding the materials herein, please contact Carol Wu (Reg No. AH8283) at dbsvhk@dbs.com 

 

Indonesia This report is being distributed in Indonesia by PT DBS Vickers Sekuritas Indonesia.  

 

Malaysia This report is distributed in Malaysia by AllianceDBS Research Sdn Bhd ("ADBSR"). Recipients of this report, 

received from ADBSR are to contact the undersigned at 603-2604 3333 in respect of any matters arising from or in 

connection with this report. In addition to the General Disclosure/Disclaimer found at the preceding page, 

recipients of this report are advised that ADBSR (the preparer of this report), its holding company Alliance 

Investment Bank Berhad, their respective connected and associated corporations, affiliates, their directors, officers, 

employees, agents and parties related or associated with any of them may have positions in, and may effect 

transactions in the securities mentioned herein and may also perform or seek to perform broking, investment  

banking/corporate advisory and other services for the subject companies. They may also have received 

compensation and/or seek to obtain compensation for broking, investment banking/corporate advisory and other 

services from the subject companies. 

 
Wong Ming Tek, Executive Director, ADBSR 

 

Singapore This report is distributed in Singapore by DBS Bank Ltd (Company Regn. No. 196800306E) or DBSVS (Company 

Regn No. 198600294G), both of which are Exempt Financial Advisers as defined in the Financial Advisers Act and 

regulated by the Monetary Authority of Singapore. DBS Bank Ltd and/or DBSVS, may distribute reports produced 

by its respective foreign entities, affiliates or other foreign research houses pursuant to an arrangement under 

Regulation 32C of the Financial Advisers Regulations. Where the report is distributed in Singapore to a person who 

is not an Accredited Investor, Expert Investor or an Institutional Investor, DBS Bank Ltd accepts legal responsibility 

for the contents of the report to such persons only to the extent required by law. Singapore recipients should 

contact DBS Bank Ltd at 6327 2288 for matters arising from, or in connection with the report. 

 

Thailand This report is being distributed in Thailand by DBS Vickers Securities (Thailand) Co Ltd.  
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United 

Kingdom 

This report is produced by DBS Bank Ltd which is regulated by the Monetary Authority of Singapore.  

 

This report is disseminated in the United Kingdom by DBS Vickers Securities (UK) Ltd, ("DBSVUK"). DBSVUK is 

authorised and regulated by the Financial Conduct Authority in the United Kingdom.  

 

In respect of the United Kingdom, this report is solely intended for the clients of DBSVUK, its respective connected 

and associated corporations and affiliates only and no part of this document may be (i) copied, photocopied or 

duplicated in any form or by any means or (ii) redistributed without the prior written consent of DBSVUK. This 

communication is directed at persons having professional experience in matters relating to investments. Any 

investment activity following from this communication will only be engaged in with such persons. Persons who do 

not have professional experience in matters relating to investments should not rely on this communication. 

 

Dubai 

International 

Financial 

Centre  

This research report is being distributed by DBS Bank Ltd., (DIFC Branch) having its office at units 608 - 610, 6th 

Floor, Gate Precinct Building 5, PO Box 506538, DIFC, Dubai, United Arab Emirates. DBS Bank Ltd., (DIFC Branch) is 

regulated by The Dubai Financial Services Authority. This research report is intended only for professional clients 

(as defined in the DFSA rulebook) and no other person may act upon it. 

 

United Arab 

Emirates 

This report is provided by DBS Bank Ltd (Company Regn. No. 196800306E) which is an Exempt Financial Adviser as 

defined in the Financial Advisers Act and regulated by the Monetary Authority of Singapore. This report is for 

information purposes only and should not be relied upon or acted on by the recipient or considered as a 

solicitation or inducement to buy or sell any financial product. It does not constitute a personal recommendation 

or take into account the particular investment objectives, financial situation, or needs of individual clients. You 

should contact your relationship manager or investment adviser if you need advice on the merits of buying, selling 

or holding a particular investment. You should note that the information in this report may be out of date and it is 

not represented or warranted to be accurate, timely or complete. This report or any portion thereof may not be 

reprinted, sold or redistributed without our written consent. 

 

United States This report was prepared by DBS Bank Ltd.  DBSVUSA did not participate in its preparation.  The research 

analyst(s) named on this report are not registered as research analysts with FINRA and are not associated persons 

of DBSVUSA. The research analyst(s) are not subject to FINRA Rule 2241 restrictions on analyst compensation, 

communications with a subject company, public appearances and trading securities held by a research analyst. 

This report is being distributed in the United States by DBSVUSA, which accepts responsibility for its contents. This 

report may only be distributed to Major U.S. Institutional Investors (as defined in SEC Rule 15a-6) and to such other 

institutional investors and qualified persons as DBSVUSA may authorize.  Any U.S. person receiving this report who 

wishes to effect transactions in any securities referred to herein should contact DBSVUSA directly and not its 

affiliate.  

 

Other 

jurisdictions 

In any other jurisdictions, except if otherwise restricted by laws or regulations, this report is intended only for 

qualified, professional, institutional or sophisticated investors as defined in the laws and regulations of such 

jurisdictions. 
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